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“Life itself is the most wonderful fairy tale.”

– Hans Christian Andersen
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In the 1800s folks from the Low Country would make their way 
to Hendersonville in summer to escape the heat. Today, folks 
come all year round to experience the charms we customarily 
think of as small town – and discover a great deal more.

2  DAY TRIPPIN’



“AT OUR STORE, METROPOLITAN DESIGN MEETS MOUNTAIN CHIC 
AND THAT’S WHAT HENDERSONVILLE IS ALL ABOUT.”

Like the painted bears, which give testimony 
to Hendersonville’s wonderful sense of humor and pride in 
community. The bears, which line downtown during the 
summer season, are auctioned off in October to raise money for 
local charities.

They are not the only colorful things you’ll find here. Inspired 
by the glories of the changing seasons, this town has long been a 
mecca for artisans and for those seeking treasures made by local 
craftsmen. Now there’s a new kind of craftsman whose art is no 
less a delight, the brewer of beer; have a glass at the Southern 
Appalachian Brewery. For those that prefer grapes to hops, the 
nearby Burntshirt and St. Paul Mountain Vineyards will delight 
the palate. 

So too will the Black Rose Public House, where sausages for 
bangers and mash are locally made. Good for the soul is food 
from the South so stop into Daddy D’s Suber Soulfood and try 
the fried pork chops or chicken with collard greens and okra. 
But leave room for an apple fritter from the McFarlan Bake 
Shop. No diet can resist it. Or should.  

To work off those calories and cholesterol, you might want to 
rent a mountain bike and explore some of the finest biking trails 
anywhere in the country. You’ll discover why bikers from all 
over the world have made Hendersonville a must.

Look in on Mast’s, an old fashioned general store, where you’ll 
find everything from fashions to cast iron pans you can use to  
fry fish you’ve caught on Keowee.

For entertainment there’s the Downtown Hendersonville Flat 
Rock Theater, the State Theater of North Carolina. Or take a 
leisurely stroll down Main Street where the Southern charms and 
open, friendly faces of Hendersonville welcome you, providing 
ample reason to return to the slower, gentler time of this purely 
American town.

Larry Crume
FLOWERS BY LARRY



“WESTERN NORTH CAROLINA HAS BECOME THE CYCLING CAPITAL 
OF THE EAST COAST. WHATEVER YOUR LEVEL, YOU WON’T FIND 
MORE CHALLENGING, MORE SATISFYING TERRAIN ANYWHERE.”

“HENDERSONVILLE IS A MECCA FOR PEOPLE WHO HAVE TRAVELED ALL OVER THE WORLD 
COLLECTING UNIQUE THINGS THEY LATER CONSIGN TO MY SHOP. SO YOU’LL ALWAYS FIND 

THE INTERESTING AND WHIMSICAL HERE. JUST AS YOU WILL IN HENDERSONVILLE.”

Jane Asher
JANE ASHER ANTIQUES

Donnie Kirkwood
SYCAMORE CYCLES



Corporate Member 
Frank Mobley

Just as cloud computing was about to take off, Frank Mobley had 
the wisdom and entrepreneurial spirit to begin a startup that 
provides physical and computing infrastructure – what we know 
as the cloud – to local Greenville companies that didn’t want to 
travel to Atlanta or Charlotte for their critical IT needs.

Since then, Frank's company, Immedion, has grown from five 
employees to sixty and from a single location to five with offices 
in South and North Carolina. His 400 clients range from sole 
proprietorships to Fortune 100 companies. Obviously, he knows 
something about providing superior service. Which is what led 
him to join The Cliffs’ Corporate Membership Program.

“We leveraged Corporate Membership as a perk for employees 
and as the ideal place to entertain clients and potential clients,” 
Frank explains “Rob Moser, our COO, and Brad Alexander, our 
Director of Managed Services, are golf fanatics. Belonging to  
The Cliffs gives them the chance to play on a variety of world 
class courses.”

Both play regularly, while Frank gets out a few times a month 
with his son Jack, who is 16 and who beats Dad regularly. “We 
take clients on golf outings at least once a month, and we’ve held  
a few special events, taking folks from different companies for 
multiple foursomes.” The Corporate Membership Program has 
other advantages for the computing wizards, according to Frank.

“We like to hold our internal meetings here. Getting away from 
the workplace has proven to be really productive. From setting 
up the audio-visual equipment we need to having meals and 
refreshments prepared, the Corporate Membership Group can 
be counted on to take care of what we need with no fuss, no 
bother. It allows us to focus on the tasks at hand without the 
usual office distractions.”

Which is of paramount importance for those times you take your 
head out the cloud and put your feet on the green.

“That’s what sets The Cliffs apart. They just do a 

fantastic job with everything, from the clubhouses to 

the restaurants to the maintenance of the golf courses.”

in theHead

HEAD IN THE CLOUD, FEET ON THE GREEN  9
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an artist  
FINDS HER 

 in the community

Constance Vlahoulis is another Cliffs property owner and artist with studio space in Asheville’s River 
Arts District along the banks of the French Broad River, a mecca where more than 200 artists have 
gathered in what has become a destination for collectors and art lovers from all over the world.

“To be immersed in a community with other artists who are so generous and who allow me to be 
generous in return is life changing. It enriches me. And it’s just fun.” Constance’s voice brims with 
excitement as she describes what the move from Michigan has meant to her and husband Bill. 

“To be accepted and celebrated for who I am in chapter two of my life allows me to express myself fully 
and with confidence. I feel I’ve come of age again.

“Being here, inspired by everything I see in the vistas that surround The Cliffs, has allowed me to put 
my essence in my paintings. That people want to take my work into their homes and live with it, and 
that I’ve enjoyed some success, has been really affirming for me as an artist. It means so much because 
I want nothing more than to share our connectedness.”

Happily, Constance has connected with The Cliffs.

“The first gallery I got into described my work as not fine art and not folk art but fine  

folk art. I think that’s a pretty good description,” Constance Vlahoulis says in explaining 

the extraordinarily evocative mixed media pieces she does in oil, acrylic and paper.

AN ARTIST FINDS HER INSPIRATION  11
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on the road and trail with 

Richard Dunn
“A lot of people want a structured training program, so 
we offer workouts specifically designed to enhance their 
cycling abilities. And while it’s possible to bike in all 
four seasons here most people ride from March through 
November so we have programs to keep riders in shape 
even when they’re not riding.”

“Different bike companies have demonstrations here and 
let members try out bikes so they’re comfortable with 
their choice. And we hold clinics on everything from 
maintenance to positioning to make sure they’re fitted 
correctly when they ride.”

“We’re always suggesting 

nutritional drinks and foods  

and cycling components like 

gears and shifters, anything to 

make their ride more satisfying 

and enjoyable.”

Richard, who has been in competitive cycling since 
1970 as a member of the U.S. National Team, has been 
coaching mountain and road biking since the late 

‘80s. For him there’s no place that can match what is  
offered here. 

“For me it’s the quiet. The quiet that lets me see things 
every time I’m on a bike I’ve never seen before, whether 
it’s the changing light, the changing seasons or the 
changing natural world around me. That’s what makes 
biking at The Cliffs the extraordinary experience it is.”

14  DISCOVER THOSE TRAILS LESS TRAVELED

RIDE INSPIRED

For Walnut Cove residents there is the 

ride along Bent Creek in Pisgah National 

Forest. The Cliffs has permanently 

preserved 1,000 acres of Mountain 

Park for green space, parks and trails. 

Next door, Pleasant Ridge County Park 

provides beautifully manicured trails to 

traverse. Glassy boasts its own one-time 

logging roads while the 30 or so members 

of the bike group at The Cliffs Valley often 

ride Panther Mountain. And of course 

members of any one community are 

welcome to explore all seven.

The natural wonders that expose 

themselves along these trails that wind 

their way through the fabled mountains 

that surround The Cliffs on property and 

off have made western North Carolina a 

mecca for cyclists. They know that the 

challenges meted out by these terrains 

are more than compensated for by the 

physical and spiritual rewards they offer. 

Donnie Kirkwood of Sycamore Cycles in 

Hendersonville rides about 200 miles a 

week and says that even after 20 years in 

these mountains he has barely scratched 

the surface of what’s here. Convincing 

testimony from someone who last year 

rode more than 6000 miles on nearby 

mountain trails.

“I’ve been to every state in the  

continental United States, and the  

beauty here surpasses anything I’ve  

seen. From downtown Hendersonville  

you can climb 1000 feet in five miles  

and from Jump Off Rock see Mt. Pisgah, 

Mt. Mitchell and Looking Glass.  

The opportunities are limitless.”



The Couple that  

PLAYS TOGETHER
As part of the good life that the Dockendorfs 

embrace at The Cliffs is golf together, though 

Jan plays at least twice a week as part of 

a ladies group. They hike the trails that 

surround them and spend time doing yoga 

together at Walnut Cove’s Fitness Center, 

where they claim to have the world’s best  

yoga instructor.

Jan’s also part of a monthly book group while 

Bill gets out and bikes and plays tennis. He’s 

also part of a group learning to play bridge; 

Jan is already an accomplished player. And 

the couple is active in their church, Trinity 

Episcopal, Asheville’s oldest.

And the butterfly — or a close relative — 

that’s responsible for their being here still 

makes an occasional visit to their home, 

always reaffirming their choice of The Cliffs.

“Our experience with Roseann was amazing. She recommended 

an interior designer with whom she worked. We would come 

out every three or four months to make decisions on everything 

from finishes and fixtures to appliances and windows.”

Jan and Bill Dockendorf first visited Asheville to look 
at colleges with their son, Jay, in 2006. Like everyone, they loved the city, 
and with retirement in the not too distant future, they decided to have 
a look at The Cliffs since Bill had read about it in a golfing magazine. 
They made a whirlwind trip through Walnut Cove before returning to their 
home in Pacific Palisades, California. But they couldn’t get The Cliffs out of 
their minds, particularly because of a commercial that featured a peaceful 
mountainside and a beautiful butterfly that Bill kept saying reminded him 
of The Cliffs. The commercial ran daily, and Bill’s constant refrain soon 
became something of a family joke.

They returned for a closer look and found themselves at a property site 
that looked exactly, according to Jan, like the commercial’s peaceful 
mountainside. When a butterfly suddenly appeared in front of them, it was 
too much serendipity. They bought the property.

The Start of a Beautiful Friendship
On another visit before building, serendipity took hold again when a 
rainstorm halted a golf game. They decided to take a drive and spotted 
that rarest of Walnut Cove sights, an open house. Inside and out it was 
everything they imagined for themselves. To their good fortune its builder, 
Roseann Cioce, owner of Herrington Homes, happened to be there. 

“We didn’t even need an architect,” explained Jan, who, though only 
recently transplanted from California, is full of Southern charm. “They 
already had the plans.

“They had everything scheduled and ready for us when we came,” Bill adds. 
“We worked hard but accomplished a lot. When we weren’t here, they would 
send pictures every week to show us the progress being made.” 

“It was probably easier than if we had lived here and visited every day, 
stressing out about everything,” Jan admits.

“They have so much integrity; we knew we could trust them. We knew 
exactly what they were going to do, and they did everything they said  
they would.”

It was, as the saying goes, the start of a beautiful friendship. Now, the house 
is completed and the couples get together socially, often to cook since both 
Bill and Roseann are experts with Italian cuisine. Happily, the Dockendorfs’ 
new kitchen gives Bill the chance to really show off his artistry as does their 
being part of a gourmet-dining group at Walnut Cove that meets once a 
month at different homes.Building at The Cliffs

Butterfly
The

Effect
THE BUTTERFLY EFFECT  17



In early June, the Walnut Cove Members’ Association held its 
annual golf tournament to raise funds for local charities. As 
they did the year before, Wells Fargo Advisors sponsored the 
event while a number of involved residents and local businesses 
sponsored individual holes. Contributions also came from 
selling mulligans, closest to pin contests and just about every 
way you can imagine raising money at a golf tournament.

There was a raffle for golfing trips and sporting equipment at the 
luncheon that followed play and a number of winners walked 
away happy. There was an auction for a night out in Asheville 
and for a home visit and meal cooked by the Cove’s popular 
Chef Bill. 1st, 2nd and 3rd place winners were awarded trophies.

“It was a fun day for everyone involved,” says Bruce Baker, the 
Association’s president this year. 

Bruce was quick to acknowledge the contribution of The Cliffs 
team. “None of this would be possible without their active 
participation. Paul Henriksen, our club pro, got very involved in 
helping plan the tournament, the restaurant staff was invaluable 
in making the luncheon a success, and of course, Jay Manner, 
our general manager lent a most helpful hand.” 

“And enough can’t be said for all the resident volunteers who did 
the really heavy lifting for the event. And by that I don’t mean 
carrying golf bags,” Jay adds.

Since its formation in 2007, the resident members of the 
Association will have raised approximately $630,000 dollars by 
the end of this year. It’s quite an achievement but not a surprise 
from a group as socially aware and responsive to the needs of the 
larger community outside the gates. Membership is voluntary, 
and about 120 residents at The Cliffs at Walnut Cove are active 
in the organization. Their numbers belie their achievements; 
since its inception the group has made grants to about 55 worthy 
nonprofits in the area.

Bruce further explains, “We tend to focus on people in need, 
the children’s wing of Mission Hospital, support for the arts and 
feeding the poor. Everybody unifies around the spirit of giving.” 

Which is par for the course where this Association is concerned.

By the time the good time was 
over, the nearly hundred residents 

who had come out to play had 
raised approximately $35,000 for 

the Association’s various charities.

F O R  T H E  WA L N U T  C O V E  M E M B E R S ’  A S S O C I AT I O N

for the course
It’s justPar

18  IT’S JUST PAR FOR THE COURSE



No private club experience in America can quite match 

The Cliffs incredible seven course repertoire. From 

sparkling lakeside to panoramic mountaintop, they’re 

not only universally acclaimed, but give members the 

rare opportunity to play a different course every day of 

the week. And not only different courses, but terrain, 

grasses, and above all, the architect’s philosophies on 

the game. “I’m proud of all of them,” Tom Jackson says 

of his 100+ courses, but when pressed, he believes his 

own best is The Cliffs at Glassy. “The way it follows 

the contours of the land, it blossomed into something 

special … and Golf Digest named it the fourth most 

scenic in the U.S.” In designing The Cliffs second 

eighteen at Valley, Ben Wright took an entirely 

different track. “I wanted it to be as different as possible: 

minimal earthmoving, links style, walkable, very few 

bunkers, gently contoured greens, but more than 

anything, user-friendly.” It remains a member favorite. 

Next came Fazio and Nicklaus and now, Gary Player, 

rounding out a bit of golf heaven on earth. 

fazio • nicklaus • player • wright • jackson 

designing minds

20  DESIGNING MINDS



JACKSON WRIGHT

FAZIO

NICKLAUS

NICKLAUS

FAZIO

PLAYER

“My Cliffs Vineyards Course 
sits on one of the great lake 
properties in America. It is a 

must see golf course. The drama 
of the foothills, mountains, and 

water make it one of a kind.”
– Tom Fazio

“The Cliffs is special.  
Members enjoy seven courses 
spread out across two states, 

making for different experiences 
to enjoy. I like that.”

– Jack Nicklaus

“To a large extent the topography 
of the land determines how the golf 
course is to be laid out, and in this 
regard it is always my objective to 
work as much as possible with the 
natural topography, environment 

and features of the site.”
– Gary Player



IT'S NOT THE DESTINATION,  IT’S THE 

DRIVE“It’s a really beautiful country. I remember a spot off the  
Blue Ridge Parkway where we could see the Smoky Mountain 
National Park in Tennessee about 50 miles behind us and the 
mountains of North Carolina 50 miles in front of us.”

– Dick Ross, Keowee Falls Driving Club



ABOUT SIX YEARS AGO, Dick Ross and his 

neighbor at The Cliffs Keowee Falls, Steve Grant, 

got into a conversation and discovered they both 

loved sports cars and they both loved driving them. 

Dick had a 2008 Jaguar XKR and Steve drove a 

1965 Corvette, the same car Dick and his wife, Ann, 

had when they married. Their bond was immediate. 

They invited John White, who had a BMW and 

Dale Spiess, another ‘Vette guy, to lunch at the 

Clubhouse, and the four became the founding 

fathers of The Falls’ Driving Club. 

The qualifications for membership are simple,  

a sports car and a love of driving it along the 

winding curves of back roads. There are now  

15 members and five alternates, all couples. One  

or two members are casual collectors, but tha 

t’s not what the group is about.

IN ADDITION TO DAY TRIPS, the group's 

members do three longer, overnight trips a year. 

They keep the number of cars on an excursion at  

15 for three reasons. 

“Going through the small towns we like to see with 

more than 15 cars would be too much. Then finding 

an off road diner in Georgia, Tennessee or North 

Carolina able to handle more than 30 people at 

once is almost impossible. And finally, we’re always 

looking for those special B&Bs, and finding one able 

to accommodate 30 is difficult,” Dick explains.

On a rotating basis, two couples plan the trip, 

even doing a dry run to make sure diners and 

“We love the cars, the back 
roads and the camaraderie,” 
Dick says. “It’s a great bunch of  
guys and gals that enjoy being 
on the road together. It’s not 
about speed; it’s about scenery."

THE FALLS DRIVING CLUB

The qualifications for membership are simple, a sports car and  
a love of driving it along the winding curves of back roads. 

accommodations are up to standards. They use 

Gazetteer maps to navigate because they offer a 

much more detailed picture of the back roads the 

group travels.

On overnight excursions, the ladies prepare  

hors d'oeuvres and bring wine for a pre-dinner 

cocktail party. Gracious living is part of the joy 

equation.

When the group's members aren't on the road, 

they golf, take their boats on the lake or do regular 

weekly hikes with other Cliffs members. Seems 

that these compatriots just can’t get enough of the 

wonders of the world that surround them.

IT'S NOT THE DESTINATION, IT'S THE DRIVE  27
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A. WHEN YOUR PERFORMANCE COUNTS 
PETER MILLAR PERFORMANCE SPORT SHIRTS  

are guaranteed to improve your performance. 

Engineered like their incomparable golf shirts, their 

newest innovation is the perfect pick for travel and 

makes lunchtime trips to the driving range a breeze. 

B. NOW THAT’S ITALIAN!
You won’t find Ragú in our Storehouse but you’ll find a 

great selection of custom cut Italian Pebble Grain Calf 

Skin BELTS BY ANTAS APPAREL. Antas Apparel 

is the first and finest brand to bring quality apparel 

products with high-class customer care to the “green 

grass” golf market. 

C. SHHH… WHISPER PLEASE
Whisper weight EP PRO PERFORMANCE JERSEY  

is the perfect fabric for this must have sleeveless polo!  

Wears well — takes to color extraordinarily well — easy  

to care for — slims the body with super flattering 

princess seams. Simply stated — this is THE sleeveless 

polo style that needs to be in your wardrobe in a 

handful of colors!

D. IT’S A MIRACLE WORKER
We could all use a Miracle once in a while! EP PRO 
SKORTS deliver form flattering, tummy-tucking 

slimness. The fabric keeps its shape, and offers a  

true slenderizing effect. A wardrobe must have —  

wear it everywhere and with everything.

E. GRAB SOME GARB
Who says skorts have to be boring? Your young golfers 

are gonna love our line of GARB JUNIOR GOLF 
APPAREL. Brighten up your junior golfer’s closet with 

high performance polo’s, pullovers and colorful skorts. 

Stop by and grab some GARB for your kids.

The Cliffs Storehouse 
TIME FOR A BINGE



Like many boys, Craig Brown dreamed of playing baseball when  

he grew up. He played wiffle ball in the backyard and Little League,  

was an All-Star for his T-ball team and pitched varsity for the  

Lahser High Knights in Bloomfield Hills, Michigan.

He became a lifelong fan of the Detroit Tigers. Nearly half a century later,  

when he talks about the team, you can still hear the boy in his voice. 

As an adult he headed up several of advertising’s largest agencies but  

after overseeing three of the industry’s most defining mergers, he decided to 

change careers and on a whim bought a baseball team.

Craig was able to move the team, an affiliate of the Boston Red Sox,  

from Columbia to Greenville because he was the only owner among  

those competing for the coveted location willing to build a stadium  

at his own expense on land supplied by the city in the heart of  

Greenville’s vibrant downtown.

THE GREENVILLE DRIVE WAS BORN.

FOR THE LOVE OF

30  FOR THE LOVE OF THE GAME

Craig Brown, Cliffs Member and 
Greenville Drive President/Owner



&
Craig wanted the team’s new ballpark, Fluor Field, 

to be an exact replica of the Sox’s storied Fenway 

Park. It took an effort equivalent to a miracle 

pennant drive, but when the first pitch was thrown 

out on opening day April 6th, 2006, Fluor Field 

had its own Green Monster, a manual scoreboard, 

and Pesky’s Pole down the right field line. Field St. 

became a local version of Yawkey Way, and just like 

at Fenway, the crowd sang “Sweet Caroline" in the 

eighth inning. 

In keeping with Craig’s pledge to offer the best 

in affordable family entertainment, the ballpark’s 

concourse is filled with balloon artists, face painters, 

magicians, clowns and the occasional high school 

marching band. The team’s mascot, a frog named 

Reedy Ripit, sits atop the Monster, catching balls  

with his tongue. 

THEY WILL COME 

“We’ve always believed that success was becoming  

a part of the fabric of the community. That’s what 

sets us apart and underlies everything we do.” Which 

is why every brick used in the ballpark’s construction 

was reclaimed from the area’s textile mills where 

baseball in Greenville was born.

Over the past decade, the fan experience and  

the team’s success on the field — 45 players in  

its ten-year history have gone on to play in the 

majors — have helped bring an excitement to the 

heart of Greenville that’s made it one of the most 

vibrant small cities in the country.

32  FOR THE LOVE OF THE GAME

AT HOME AT THE CLIFFS
Craig and his wife of 40 years, Vicki, split their time between  

Greenville and a golf cottage they have at Keowee Falls. 

“The Cliffs, especially the new ownership, like us is all about providing  

good times and good fellowship. It’s all about the experience.”

He plays some golf, enjoys walking the trails that wind through the Falls’  

2500 acres and spending time at the new fitness center. After all, you never  

know when the Drive might need a wily right-hander to pitch for an inning or two. 

YOU CAN’T BLAME A BOY FOR DREAMING.

BUILD IT



MOVING DAY
Newly hired coach Breanne Hall will 
lead the women, and she’s already busy 
recruiting her team. It’s exactly what 
you’d expect from the first amateur to 
win the Women’s Michigan Open Golf 
Tournament. Most recently, she has 
served as director of golf instruction at 
the Mountain Air Country Club. Before 
that, the one time University of Toledo 
golfer worked as the head professional 
at the Grove Park Inn Resort. A PGA 
instructor, Breanne is presently working 
to complete her LPGA teaching 
certificate.

The Cliffs believes so strongly in 
the program put together by UNC 
Asheville’s Athletic Director Janet Cone, 
it’s invested in helping fund women's 
golf. Members of Walnut Cove and the 
Asheville golfing communities are also 
well on their way to raising $500,000 
dollars to fund athletic scholarships.

The Cliffs has also offered its Walnut 
Cove course to the Bulldogs for use as 
one of its home and practice courses.

The Bulldogs of the University of North Carolina at Asheville women’s 
golf team is on course to join the Big South Conference for the  
2016–2017 academic year. The Cliffs and members of the Walnut 
Cove golfing community have been instrumental in helping get this 
new NCAA Division 1 team teed up and ready to play.

“Thanks to the strong financial backing of 
our Women’s Golf Committee (on which 
Walnut Cove resident Donna Bailey  
serves as chairperson), corporate leaders 
and the golfing community, the women 
will have the resources to become 
competitive in the Big South Conference 
in a short time frame,” according to 
Director Cone.

“The Cliffs has been such an incredible 
friend and partner for us,” says UNC 
Asheville Chancellor Mary K. Grant. 
“Because of them and of their Managing 
Partner, David Sawyer, who has led the 
effort, we’ve been able to make this 
program a reality. 

“Sports play such an important part in 
the lives of our students,” the chancellor 
adds. “It hones their teamwork and 
leadership skills, skills that help to 
make them incredibly strong, well 
rounded individuals that contribute to 
the life of their community. That’s why 
women’s golf is such a perfect addition. 
By embracing the school, The Cliffs is 
embracing the potential of our students. 

“We’re inspired and thankful for their 
support of the school and of our students. 
The residents there understand the 
transformative power of education.”

They also understand the transformative 
power of a strong drive to the green. 

Janet Cone and Mary Grant

MOVING DAY  35



PROGRAM
BUILDER

Confidence. Trust. Commitment. Resources. Experience. The list of 

attributes one looks for in the firm that will build their dream home 

is a long one. And that’s fitting, for the investment in your home at 

The Cliffs is one of life’s most significant and rewarding milestones. 

So that you can put a ‘check’ mark beside these and other attributes, 

we’ve assembled, and vetted, the leading builders in the region. They 

know Cliffs design standards, and expectations. They’ve passed our 

tests for fit and finish detail, integrity and financial condition. In short, 

they’re all builders we would hire ourselves. 

And so, let’s get started on something spectacular! 
(but if you can’t wait, open the fold and see what’s 
available right now.)
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The best of the region’s builders 

are those that build at The Cliffs. 

Our standards are high, and their 

standards are high. We’re confident 

that as you interview your short list, 

they’ll meet your standards as well. 

American Eagle Builders  
(a franchise of Arthur Rutenberg Homes) 
864.879.8081  |  www.americaneaglebuilders.net

Bergeron Custom Homes
864.901.1045  |  bergeroncustomhomes.com

Dillard-Jones Builders
864.527.0463  |  dillardjones.com

Eaton Properties
706.201.2426  |  epiga.com

Evergreen Custom Construction
864.844.4833  |  useevergreen.com

Fairview Builders
864.836.1133  |  www.fairviewllc.com

Gabriel Builders
864.879.3035  |  www.gabrielbuilders.com

Glennwood Custom Builders
828.692.8191  |  www.glennwoodcustombuildersnc.com

Heatherly Construction
828.697.9221  |  heatherlyconstruction.com

Herrington Homes
828.684.8400  |  www.herringtonhomesofthecarolinas.com

Meritus Signature Homes
864.261.7699  |  meritushomes.com

Morgan-Keefe Builders
828.693.8562  |  www.morgankeefe.com

Resort Custom Homes
864.233.6800  |  resortcustom.com

The Berry Group
864.868.2811  |  www.theberrygroupllc.com

The Hubble Group
864.238.6448  |  www.hubblegroup.net

The Paragon Group
864.414.7194  |  www.paragongrouphomes.com

Thompson Properties
828.684.7750  |  www.thompsonpropertiesinc.com

Tyner Construction
828.682.7421  |  www.tynerconstruction.com/residential

* This list is provided as a courtesy. The builders on this list  
 are not owned by The Cliffs. We encourage you to conduct  
 your own independent research.



Consider the possibilities …
The gorgeous homesites in every Cliffs community invite you to design and build the custom home of your dreams. 

For those that just can’t wait, a select few homes are available right now, so you can move in right now!  
Whether your preference is lakeside living with a private dock or dazzling 75-mile views from a 3,000-foot 

mountaintop – our real estate team can help you find a home that fits you to a tee.

MOUNTAIN PARK  |  115 Duck Hawk Way  |  4600–4799 sq/ft  |  1.78 Acres  |  3 Bed  |  3 Bath  |  2 Half-Bath  |  $1,395,000 WALNUT COVE  |  51 Dividing Ridge Trail  |  4276 sq/ft  |  1.12 Acres  |  4 Bed  |  4 Bath  |  1 Half-Bath  |  $1,595,000KEOWEE VINEYARDS  |  104 Blazing Star Court  |  4500–4999 sq/ft  |  4 Bed  |  4 Bath  |  1 Half-Bath  |  $1,025,000

WALNUT COVE  |  62 Running Creek Trail  |  $995,000 
2960 sq/ft  |  0.22 Acre  |  3 Bed  |  3 Bath  |  Furnished

GLASSY  |  5 Split Rock Ford Drive  |  $625,000  
3200–3399 sq/ft  |  3.37 Acres  |  3 Bed  |  3 Bath

KEOWEE FALLS  |  214 Linkside Court  |  $795,000 
2750–2999 sq/ft  |  4 Bed  |  4 Bath  |  1 Half-Bath  

WALNUT COVE  |  1908 Tree View Trail 
1.19 Acres  |  $550,000

MOUNTAIN PARK  |  102 White Magnolia Way  |  $1,495,000 
3000–3199 sq/ft  |  1.14 Acres  |  4 Bed  |  4 Bath

KEOWEE SPRINGS  |  113 Scenic Crest Way 
3.77 Acres  |  $375,000

VALLEY  |  500 Glen Hollow Road  |  $829,000  
3800–3999 sq/ft  |  0.6 Acre  |  3 Bed  |  3 Bath  |  1 Half-Bath

GLASSY  |  225 Lost Trail Drive 
10.99 Acres  |  $250,000

VALLEY  |  1221 Mountain Summit Road 
4.69 Acres  |  $399,000

KEOWEE SPRINGS  |  103 Royal Oaks Court 
1.28 Acres  |  $599,000

KEOWEE SPRINGS  |  117 Huntingwood Court  |  $1,700,000 
4500–4999 sq/ft  |  0.8 Acre  |  4 Bed  |  4 Bath  |  1 Half-Bath

MOUNTAIN PARK  |  370 Blue Bonnet Trail 
1.34 Acres  |  $495,000

MOUNTAIN PARK  |  7 Peakwood Trail  |  $1,995,000  
5200–5399 sq/ft  |  1.19 Acres  |  4 Bed  |  5 Bath  |  1 Half-Bath

KEOWEE FALLS  |  800 Mirror Lake Court  |  $1,550,000  
3750–3999 sq/ft  |  1.67 Acres  |  4 Bed  |  3 Bath  |  1 Half-Bath

WALNUT COVE  |  1224 Rockcrest Way  |  $4,495,000  
7130 sq/ft  |  1.75 Acres  |  4 Bed  |  4 Bath  |  2 Half-Bath

VALLEY  |  113 Upper Ridge  |  $1,695,000  
5800–5999 sq/ft  |  1.83 Acres  |  3 Bed  |  4 Bath  |  2 Half-Bath

GLASSY  |  118 Roundtop Lane  |  $1,595,000  
4200–4399 sq/ft  |  4.8 Acres  |  3 Bed  |  4 Bath  |  1 Half-Bath

KEOWEE VINEYARDS  |  305 Buttercup Way  |  $1,295,000 
4000–4499 sq/ft  |  1.35 Acres  |  4 Bed  |  3 Bath  |  1 Half-Bath



L INKS

L EGEND
A

of the

This past summer, The Cliffs was graced with a visit from golfing legend 

Nancy Lopez for a fund raising event that benefited the LPGA Girls Golf 

Little Girls … Big Dreams program.

Now, Asheville, along with The Cliffs, is planning to bid on hosting 

the 2021 Solheim Cup. Nancy, a former Solheim Cup team member and 

captain, will be a part of the group that elevates the course and the bid. 

So what better time to ask Nancy’s pal, Walnut Cove resident and fellow 

LPGA Foundation member Donna Bailey, to write about their friendship.



Nancy Lopez became a  

member of the LPGA Tour in 1977 and won 48 

LPGA Tour events during her extraordinary 

career, including three major championships. 

She was inducted into the World Golf Hall of 

Fame in 1987. In 2014, Nancy started Nancy 

Lopez Golf Adventures to share the love of 

golf instilled in her by her father, Domingo 

with golfers of all ages and skill levels.

World Golf Hall of Fame   1987

LPGA Tour Rookie of the Year 1978

LPGA Tour Player of the Year 1978, 1979, 1985, 1988

LPGA Tour Money Winner 1978, 1979, 1985

LPGA Tour Vare Trophy 1978, 1979, 1985

GWAA Female Player  

of the Year 1978, 1979, 1985

Associated Press Female 

Athlete of the Year  1978, 1985

LPGA William and  

Mousie Powell Award 1987

Flo Hyman Memorial Award 1992

USGA Bob Jones Award 1998

Old Tom Morris Award 2000

44  A LEGEND OF THE LINKS

BY DONNA BAILEY, The Cliffs Resident

During the spring of 1996, I was in Phoenix, AZ, playing in a women’s golf 
tournament where Nancy Lopez was the guest speaker. I managed the courage to 
ask her for a selfie, long before selfies existed. Little did I know that 14 years later 
she and I would meet again as we were both being inducted as new directors of 
the LPGA Foundation.

As part of our involvement, Nancy and I took on the challenge of creating the 
first LPGA-USGA Girls Golf Academy to bring more young girls into the game 
at a national level and help them develop into tomorrow’s leaders. One of our 
objectives was to enrich the lives of these girls and empower them to achieve 
their dreams.

Needless to say, Nancy was the celebrity and I the happy worker in the background 
organizing this new program. We’re both proud the Academy has now hosted 
over 500 girls from 35 states. 

As our friendship developed, I realized Nancy rarely took time for herself so I 
invited her to vacation at our home at The Cliffs at Walnut Cove. I thoroughly 
enjoyed introducing her to Asheville’s local culture: the River Arts district, craft 
beer at the Wicked Weed and the Bull and Beggar restaurant. But we also cooked 
at home and Nancy volunteered to be the “clean up crew.”

We managed to get two rounds of golf in before her next professional exhibitions. 
All these years that we were on golf courses together working with young girls, 
we never had the time to actually play. Nancy commented that she thought the 
Walnut Cove golf course was in great condition and she enjoyed being able to 
relax and just play for fun. 

Two tips from Nancy were the best part of the visit: play happy while you play and 
stop thinking about your swing … just swing. Took five strokes off my next game!

NANCY

one on  one with

LOPEZ



Hungry  
For More?

You might begin the week with brunch on the porch at the Mountain Park Cabin and top it 
off with a cozy dinner in the Tavern at Walnut Cove. In between could be a BBQ on the lake 
or cherry cobbler on a mountaintop patio. So the question is not whether you’ll be hungry 
for more — that’s an impossibility here — the question is whether you’ll have room for more. 
And we promise you’ll want to make room for more. Why not start with our Seared Herb 
Crusted Tuna recipe and see if your home cooking doesn’t leave you wanting more.
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Final Preparation and Presentation

Heat a non-stick sauté pan to medium-high heat, when pan is hot add the oil and 
then place the prepared tuna portions in the pan, sear on all sides for 45 seconds 
to a minute and place to the side to rest for 8 minutes. Slice each tuna log in four 
to five slices.

Toss the arugula with the succotash and place on center of plate, fan the tuna 
slices out next to the salad on the plate, spoon the red pepper sauce onto plate 
into a pool and drag the back of the spoon through the coulis for presentation. 
Drizzle a bit of the vinaigrette from the salad on the tuna and around the plate 
and serve.

TUNA
EDAMAME  

SUCCOTASH SALAD RED PEPPER COULIS

Ingredients

1 lb sushi grade tuna   
(portioned into four 4 oz logs)

2 tbls chopped fresh parsley

2 tbls chopped fresh chives

1 tbls fresh thyme

Salt & pepper

2 tbls oil

Preparation

Place all herbs and mix in a bowl, 
season tuna with salt and pepper  
and roll the logs into the fresh herbs, 
set aside.

Ingredients

1 cup shelled soy beans

1 cup fresh corn kernels (raw)

2 tbls minced white onion

1 tbls minced red bell pepper

1 tbls minced celery

2 cloves of garlic, minced

3 oz champagne vinegar  
(can use cider)

5 oz oil

1 tsp dijon mustard

Chives, parsley 

Salt & pepper

Arugula lettuce

Preparation

In a stainless steel bowl place the 
dijon, vinegar, minced vegetables  
and herbs, combine with a whisk.

Continue to whisk while slowly 
pouring the oil into the bowl. Add  
the corn and edamame to the 
vinaigrette and season to taste 
with the salt and pepper. Hold the 
succotash in the refrigerator.

Ingredients

3 large red bell peppers

3 tbls extra-virgin olive oil

1 medium shallot, thinly sliced

1 tbls sherry vinegar or  
red wine vinegar

Salt 

Freshly ground white pepper

Preparation

Roast the red peppers directly  
over a gas flame or under the broiler, 
turning occasionally, until the peppers 
are blackened all over. Transfer 
the peppers to a bowl and let cool 
completely. Peel the peppers and 
discard the skins, seeds and cores. 
Coarsely chop the peppers. 

In a food processor, combine the 
peppers with the olive oil, shallot  
and vinegar and puree until very 
smooth. Season the coulis with salt 
and white pepper. (This can be held 
cold for a week)



in the carolinas

The Cliffs Valley resident Joe Endry has participated in 
woodworking workshops at the Folk School, most recently 
making a classic Double Rodback Windsor chair. 

The passion he had for the project is evident in his voice as he 
describes in intricate detail the traditional techniques he used. 

“I didn’t use a single nail or screw, just wood and glue, so 
seeing it turn out perfectly was extremely gratifying. I have 
something I can pass on to my daughter, grandchildren and 
great grandchildren,” he says, his sense of accomplishment and 
pride palpable. This was his third time at the Folk School and 
he plans to return with his wife, Susan, who has also taken  
classes there.

Folk art and the artisans who  

create it are more supported in the  

Carolinas than almost anywhere else.  

And nowhere is more of an effort made to 

pass traditional artisanal crafts on to future 

generations. Two leaders in that effort are 

the John C. Campbell Folk School and the 

Penland School of Crafts. 
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Like The Folk School, Penland offers workshops in an 
incredible variety of crafts and the opportunity to get 
completely immersed and involved.

The Folk School was founded in 1925, Penland just a 
few years later in 1929. Both offer inspiring mountain 
surroundings, talented, caring and involved instructors and 
the opportunity to work in an environment that encourages 
self-expression.

Studio space is large, with beginners and experienced 
craftsmen working collaboratively, sharing ideas and  
helping one another. As Dreyer explains, “While experience 
is invaluable, beginners often have fresh ideas that stimulate 
even the most experienced of craftsmen.”

Classes with an instructor last about four to six hours, but 
students often spend twelve to sixteen hours a day in the 
studio pursuing their passion, just as Joe did for the six days 
he spent at Folk School. 

They do it because they know the deep and abiding 
satisfaction that comes from having crafted something with 
their own two hands and because engaging and being a part 
of a community of other creative individuals is an exciting 
and rewarding experience. Wood, clay, glass: the material 
doesn’t matter so much as the endeavor. And in keeping the 
traditions of craft alive and flourishing. 

“Being here allows people to connect 
with something in a way they seldom 
do in their daily lives,” is how Robin 
Dreyer, communications director at 
Penland School of Crafts, describes the 
experience.



all heart
troy ball is

To make the 

best moonshine 

you’ve got to 

get rid of the 

“head” and the 

“tail” during 

distillation and 

keep the “heart.”

After appearances on the Today and CBS Morning 

shows and countless magazine articles, just 

about everybody is familiar with the ‘Moonshine 

Momma’, Troy Ball, and the incredible white 

whiskey she produces. 

We thought it would be interesting to take a 

slightly different look at Troy and what’s motivated 

this remarkable Asheville resident to work as hard 

as she has to perfect an American craft. What we 

found was a “Keeper,” the word moonshiners use 

to describe the best they produce.
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On being inspired by her sons …
“With three sons, two with special needs, I had to learn to be strong and 
willing to fight. 

“Marshall really broadened my horizons. He’s been non-verbal and confined 
to a wheelchair all his life but he’s written two books. Kiss of God, which he 
wrote at 13, has been translated into six languages, and his poetry was the 
basis for a production at the Capital Fringe Festival in Washington, D.C. 
His mission has always been the same, to encourage people to think, listen 
and love. He keeps me motivated.

“Coulton is more entrapped; he likes to get out and ride in the van. He loves 
rock-n-roll and is constantly in motion.

“I had worried Luke, our youngest, might get lost with all the attention his 
brothers needed, but he’s been incredibly compassionate and supportive 
of them and of what we’re doing. He’s studying hospitality and tourism at 
Western Carolina University.”

in her

own words
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On working with her husband, Charlie …
“At first he thought the distillery was a joke, but he got interested when it  
came time to build my first big still because it was a big engineering challenge. 
He designed it and went to Germany to get it made to his specifications.  
It turns out Charlie has a “nose” and can smell the moment when the  
Hearts have reached their peak. He was born for this.”

On meeting moonshiners …
“As is the custom here, when we first arrived our neighbors brought us 
welcoming gifts of moonshine. My entrepreneurial spirit had wanted to find 
something missing in the market, and I realized this fantastic whiskey could 
be it. I started seeking out the people making it. I knew you needed a story  
to build a viable brand, and I knew these guys (the moonshiners) had a story.” 

On being accepted …
“It took me a lot of talking but once I got in with them it was great. I grew  
up with horses, so I wasn’t afraid to get my hands dirty. They appreciated  
that and what I wanted to do.”

On her plans for the future …
“We’re in a dozen states now, and we continue to build brand awareness. Blond 
Whiskey just got a 95-point rating from Tasting Panel Magazine, and Troy & 
Sons Oak Reserve got a 91. We’ve just begun introducing flavored moonshine.” 

On her goal …
“We want to make this successful enough to support our remarkable sons.” 

ENJOY A COCKTAIL WITH TROY’S STORY

MOONLIT MARGARITA
Glass - Margarita

——
Preparation:  

Build in a mixing glass,  
add ice, shake and pour into glass

——
Garnish:  

Lime Wheel
——

Troy & Sons Moonshine: 1.5 oz
St. Germaine: 5 oz
Orange Juice: 1 oz

Fresh Lime Juice: 1 oz
Monin Agave Nectar: 6 pumps

WHISPERING CANYON 
OLE’ FASHIONED

Glass - Rocks
——

Preparation:  
Add ice and one ounce of  

moonshine, stir. Repeat. Add both  
bitters and simple syrup, stir again.

——
Garnish:  

Orange peel
——

Troy & Sons Moonshine: 2 oz
Agave Nectar: 1 pump

Old Fashioned Bitters: 2 dashes
Orange Bitters: 4 dashes



The Dark Corner of Glassy and Hogback Mountains 
has given us a lot of legends, most of them about moonshine 
and the men who made it. 

Now, there’s a new legend taking shape. Thanks to native 
son Joe Fenton’s decision to join the new craft whiskey 
movement, the Dark Corner Distillery on Main Street 
in downtown Greenville is producing some of the best 
moonshine made in America, and it’s won more than  
40 awards since opening in 2011 to prove it.

Joe’s idea was to pay homage to the traditions, heritage 
and time tested methods and equipment used by the first 
practitioners of the art. He starts with local, fresh corn and 
wheat, uses a custom designed, handmade cooper pot still, 

and heats the mash with an open flame, what old timers 
called a naked flame. Along the way, Joe puts his own 
innovative touches into the making of the spirits he produces.

“Moonshine is the water of life here because it’s born of the 
land. We grow the grains that go in it. We distill it. We all 
drink it and tell stories about it,” is how Joe explains his 
passion for what he does.

“We want to make a great American spirit that takes its 
place on the top shelf with other spirits. We’re artisans and 
we’re passionate about that.” 

Shedding Light On the Dark Corner

Dark corner Distillery

“You could say bourbon runs in my blood,” 
is how Farmer Redman of the Six and Twenty distillery 
explains his involvement in making some of the best wheat 
whiskeys that your tongue is ever likely to taste.

His great-great uncle, “Major” Lewis Redman, was South 
Carolina’s most notorious outlaw in the days following 
the Civil War. The “Major” made whiskey and used the 
proceeds to pay the land taxes of his neighbors, giving rise 
to his legend as a moonshining Robin Hood.

Today, Farmer and his partner, David Raad, are keeping the 
tradition alive – not the outlaw thing, the making whiskey 
thing – with a 300-gallon Artisan Designed Still at their 
distillery just outside of Greenville.

They’re doing something right. Only open since December 
of 2012, they’ve won silver medals at the 2015 San Francisco 
World Spirits competition for both their 5-grain Bourbon 
and their Old Money Aged Wheat Whiskey. 

The good-natured Farmer owes the distillery’s success to 
three local attributes: the soft red winter wheat grown in 
nearby Anderson County they use, water from the Blue 
Ridge Mountains, and the natural yeast of the flora and 
fauna of Powdersville, where the distillery is located, that 
influence the flavor profiles of their wheat whiskeys.

We’re sure the result is something the “Major” would enjoy 
sipping on his front porch. We sure do.

Blood is Thicker Than Bourbon

Six and Twenty



Seven  Brides
Seven is a magic number at The Cliffs and another reason 

parties here are seven times the amazing.



Weddings in a stone chapel at 3,000 feet. 

Heavenly! 
A lakeside reception where  

the wedding party arrives by boat. 

Sparkling! 
A corporate retreat that moves from 

boardroom to courts to course. 

Invigorating!
Whatever or whenever the occasion, special 
gatherings at The Cliffs are guaranteed to delight. 
And whether casual or formal, corporate or social, 
with seven clubs, seventeen dining venues and 
spectacular settings from mountaintop to lakefront, 
there are countless ways to celebrate in style.

There’s only one word that captures the essence 
of an event at The Cliffs …

Unforgettable!



CLEMSON FAN AND THE CLIFFS AT KEOWEE VINEYARDS RESIDENT  
BARBARA FULMER SAYS IT BEST … 

Barbara speaks for all those The Cliffs residents 

who follow the orange and purple and live and 

nearly die with every game the team plays. But 

nothing arouses the passion of fans quite like the 

clash between the Clemson Tigers and South 

Carolina Gamecocks.

The Quarterback, The Brawl, The Kick: The 

Rivalry is a tradition filled with legendary heroes 

and moments. Which is only appropriate for two 

teams that played their first football game in 

1896, making theirs the third longest continuing 

matchup in college football.

“Growing up in Indiana, and going to Indiana 

University, I thought the rivalry between Purdue 

and Indiana was big. Then I came here,” is how 

the Falls’ Steve Mendenhall, who, with his wife 

Sue, has season tickets for Clemson’s football, 

basketball and baseball games, describes the 

intensity of feelings for the Tigers.

The Fulmers, Barbara and Bob, are so 

committed that their wardrobe, according to 

Bob, is half orange and contains no “horrible 

Gamecock garnet and black.” Bob’s allegiance 

is understandable; he’s Clemson alum. And so 

they never miss a game at Frank Howard Field, 

nicknamed “Death Valley,” because, according 

to Barbara, it’s the place opponents come to die.

Bob, who lays claim to being Clemson’s most 

devoted fan at The Cliffs, tries to convert new 

residents to the faith, sending out a schedule to 

five or six neighbors, and they attend games with 

the Shombers, the Scherers, the Letts and the 

Youngs. They all take part in that devotional, the 

tailgate party, for which Barbara prepares fried 

chicken as tender as her South Carolina drawl. 

No less committed are Ann and Fred Martin 

from Keowee Falls, who like the other couples 

are season ticket holders.

“When we moved here from Vero Beach and 

gave up the Gators, we looked for another team. 

We were amazed at how deep and emotional the 

rivalry between Clemson and South Carolina was. 

We decided to adopt Clemson. Going to “Death 

Valley” is like no other stadium,” Fred says.

“When the buses with the team arrive, their sirens 

are wailing. The team gets off and one by one 

touch Howard’s Rock before running down the 

orange carpet from the students’ section to the 

field. The band is playing, orange balloons fill 

the sky and the fans are going insane cheering, 

yelling and applauding. Just thinking about it 

gives me goose bumps,” is how Ann describes 

the scene and her reaction to it.

It’s a reaction shared by many at The Cliffs 

whose blood runs orange.

 ORANGE
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TIGERS vs GAMECOCKS
TOTAL MEETINGS: 112 

FIRST MEETING: November 12, 1896

SERIES RECORD: Clemson 66–42–4 

LONGEST WIN STREAK: Clemson 7, 1934–1940

BIGGEST VICTORY MARGIN: Clemson 51–0



One Thing at a Time
Sean Kennedy, our PGA director of instruction and the pro who coaches our members 

and pros at The Cliffs, takes his approach to teaching from Albert Einstein.

“Everything should be made as 
simple as possible. But not simpler.”

-Albert Einstein

“Every player has their specific pattern and I try to work within 
the constraints of those patterns to help them get the ball to 
do what they want it to do,” is how Sean interprets Einstein  
for golfers.

“Golf is a game that requires speed and accuracy. I try to make 
the folks understand that when they want to make a shot, the 
club has to move fast enough to produce that shot. Whatever  
I have to do to help them accomplish that is what I do.

“I don’t have a particular method; I call myself a functionalist 
teacher. I appreciate all the different methods and I’m certified 
in a number of them, including The Golfing Machine (TGM), 
Morad, and Stack and Tilt among them. But my goal is to 
understand how each player moves, not put them in a box.

“I want to change as little as possible so a player is comfortable. 
It’s easy to dump a lot of information but the idea of a lesson is 
to accelerate learning by keeping it simple. That’s why I like the 
Einstein quote.

“We have terrific technology at The Cliffs, particularly the 
FlightScope™, a piece of Doppler radar we use to measure just 

about everything there is to know about the club and ball and 
their interaction. It’s an amazing set of eyes that tells us exactly 
what’s happening during impact, which makes the learning 
process go more smoothly and simply,” Sean explains.

“We’re fortunate that each club at The Cliffs has a great practice 
environment and that a single membership lets members use 
the facilities at all seven and work with the pros at all seven. 
Then they can go out, take what they’ve learned and play at a 
different course that presents different challenges every day. 

“Each of our pros may communicate differently but our goal is 
to share the same message and that’s one of simplicity. The 
greatest enjoyment factor in golf comes from improving your 
game. That’s what makes it fun for members.”

What makes it fun for Sean? “I get to coach entire generations 
of families. It’s not just the individual who’s living here but their 
kids and their grandkids who are coming to experience the 
game and learn a game they’ll play for a lifetime.”

You don’t have to be Einstein to understand that.
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THE PEACE CENTER
THE HEART OF GREENVILLE’S CULTURAL LIFE

As vital and evolving as the culture it brings to the tens of thousands who visit it every year, 

the Peace Center is at the very heart of Greenville’s exciting and thriving downtown. 

TRANSFORMED

Thirty years ago four 

deteriorating buildings on  

six acres at Broad and Main —  

a coach factory, textile plant, 

retail store and mayonnaise 

factory — became the 

centerpiece of a plan to 

revitalize downtown Greenville.

REWRITING HISTORY

It began with a pledge of  

$10 million by the Peace 

family and an invigorated and 

enthusiastic community lined 

up to raise the $42 million 

needed for construction … and 

a colorful new chapter began.

NEVER SECOND FIDDLE

Here are Broadway’s best and 

the city’s premier performing 

arts groups — the Carolina 

Ballet Theatre, Greenville 

Chorale, the Greenville County 

Youth Orchestra, the Greenville 

Symphony, and the South 

Carolina Children’s Theatre.

ONE FOR ALL

Students, teachers, performers 

and all who treasure the arts,  

are touched by dynamic, 

nationally-recognized 

programs that bring literature, 

history, science and, above all, 

joy to our community. 

BY THE NUMBERS

A 2100-seat concert hall, 

400-seat theatre, outdoor 

amphitheater and rehearsal 

and event spaces make the 

Center the festive hub of the 

city’s rich cultural life —  

and revitalization of one of 

America’s great towns. 



DRIVING          SCHOOL

“We turn an average driver into a performance driver.”  

– Dan Gubitosa, Manager of the Performance Center, explaining the experience.

THIS IS ABOUT CAR AND DRIVER working together 

in perfect sync to achieve the highest level of 

performance possible. It’s about making you a 

better driver who gets the most out of your car so 

that driving is just plain fun. And while you’ll drive a 

BMW at school, you don’t need to be a BMW owner 

to benefit from what you’ll learn here. 

“We make it fun by having people on a handling 

course where we simulate the real world, teaching 

everything from how to properly recover from a 

skid and making an emergency lane change to how 

to steer with an anti-lock braking system (ABS). 

“Better handling makes for a more spirited drive,” 

Dan Gubitosa says.

The Performance School’s two-day program has 

you performing many of the same techniques but 

accomplishing them at higher speeds. More speed, 

more challenge, more fun. Your instructor will take 

you off-road and show you how to handle the car 

on a gravel road, how to get through deep water 

LET’S GET ONE THING STRAIGHT RIGHT AT THE START. 
The BMW Driving Performance School near Greenville is NOT a driver education 
class where your car has a sign on top warning other drivers to look out because 
you don’t know what you’re doing.

and climb a steep hill and come down from it using 

BMW’s hill descent control, a technology that gives 

you more control by slowing the engine without 

using the brake. 

The School’s M Program is for drivers who want the 

exhilaration of competition and get it by competing 

against the clock. The Teen Program gives 

youngsters the opportunity, under the watchful eye 

of a BMW-certified instructor, to experience the 

wide range of conditions they’ll encounter on roads 

in real life, while the Motorcycle Program spends a 

minimum of time in the classroom so riders can get 

on the track to learn more about control, finesse 

and technique.

“Driving the back roads and mountains can be great 

fun, a real opportunity to test your vehicle and 

yourself,” Dan says. “And that’s what our programs 

are all about – achieving the perfect melding of 

driver, machine and nature.”

THE ULTIMATE DRIVING SCHOOL  67



A picture (in this case a map) is worth a thousand 
words. But in the colorful mountains of North and 
South Carolina, this picture is worth somewhere 
between seven and a million. 

When you belong to The Cliffs, you’re immediately 
a member at all seven communities, for golf, 
boating, dining, tennis, hiking, biking, shopping 
and just horsing around. It takes the concept of 
“never a dull moment” to a whole new level. There’s 
no club that’s best, but we guarantee that there is 
one for you. 

And then there is everything outside the 
entrances…towns are scenic, historic, vibrant and 
just flat-out fun. Asheville is America’s new darling 
and Greenville is the new #1 on too many lists 
to mention. In between are cozy hamlets where 
music, the arts and crafts are thriving. 

Life here is also easy because everything is 
close. Cliffs Valley and Mountain Park are but 
five minutes apart, Glassy is 10 minutes more. 
Greenville from these clubs is less than 30 minutes 
away, and Asheville is comfortably under an hour 
along smooth scenic highways. From Atlanta you 
can be on Lake Keowee in under two hours, on the 
tee or feet dangling off a dock. 

And all around you are millions of acres of the 
most beautiful land this country knows. This is 
why we say, “There’s life, and then there’s living.”

S E V E N  T I M E S

WONDER T H E CLI FFS AT 
WALNU T COVE

B R E V A R D

T H E CLI FFS
AT KEOWEE
VI NE YARDS

T H E C LI FFS
AT KEOWEE

FALLS

AT L A N TA  (Less than 2 hrs.)

GREENVILLE  
MEMORIAL HOSPITAL

FURMAN UNIVERSIT Y

MISSION HOSPITAL

UNC ASHEVILLE

A S H E V I L L E

H E N D E R S O N V I L L E

T H E CLI FFS AT 
MO UN TAI N PARK

T H E CLI FFS
VALLE Y

T H E CLI FFS 
AT GLASSY

G R E E N V I L L E

T H E CLI FFS
AT KEOWEE 

SP RI NGS

CLEMSON UNIVERSIT Y (15 min)  

C H A R L O T T E  (90 min.)


